MOBILNA SPLETNA MESTA -
ZAKAJ IN KAKO?
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hovezave, uporabliene v spletinanu
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Uporaba - korist za uporabnikal

Kako do mobilne strani (nasveti)
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Predstavitve, video marketing in spletinan



£ ZAKA| MOBILNA MESES

D X vec uporabnikov dostopa do vsebin z mobilnikom

Pametni telefoni se spreminjajo v prave racunalnike

Informacija v pravem trenutku na pravi lokacij
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The Mobile Movement
Understanding Smartphone Users

Google/IPSOS OTX MediaCT
U.S., April 2011




Use their smartphone
throughout the day .

Source: The Mobile Movement Study, Google/lpsos OTX MediaCT , Apr 2011
Base: Smartphone Users (5013)

Q. Overall, how often do you use your smartphone for anything other than sending or receiving calls? Please think of anytime
you may access the Internet, use apps, text message, etc




A Consumer’s Always-on Companion

Where Smartphone Is Used

Home 93%

On-the-go (e.g., while commuting, walking) 87%
In a store
Restaurant
Work

At a social gathering/function

Cafe or coffee shop

o Doctor's office
; /0 Airport

Home Library

School

Source: The Mobile Movement Study, Google/lpsos OTX MediaCT , Apr 2011
Base: Smartphone Users (5013)

Q. Where do you use your smartphone? Google Confidential and Proprietary 7




Smartphones Users Multi-task in General

M

' 4 0 0/ Socializing/entertaining _ 40%
. Socializing s _ poe
Cooking/and or other household chores [ 27%
Taking a smoking break - 20%
39% Driving a vehicle - 20%
Using the bathroom walkingmy dog [ 17%
Pumping gas - 14%
Having a meaningful conversation - 13%
Playing sports or exercising - 13%
Taking a showermbathing | 8%

Activities Conducted While Using Internet on Smartphone

590/ Waiting (in line at the market, doc office, bus, etc.) || NG NNRNGNG 52
0 Eating | o>

Waiting in line

27%

Cooking

Source: The Mobile Movement Study, Google/lpsos OTX MediaCT , Apr 2011

t h i n k mObi le Base: Smartphone Users (5013).

Q. Over the past year, which of the following activities do you participate in while also
with Gox =8|c using the Internet on your smartphone? Google Confidential and Proprietary 10




What We’re Willing to Give Up to Keep
Our Smartphones

Willing To Exchange For Internet Usage On Smartphone

20%

CABLE TV

43% 36% 34% 26%

Source: The Mobile Movement Study, Google/lpsos OTX MediaCT , Apr 2011
Base: Smartphone Users (5013).

a .
t h I n k mObI Ie Q. Which of the following things would you be willing to give up for an entire month, in exchange
for continuing to use the Internet on your smartphone?
with Gox »slc Google Confidential and Proprietary 12




Search is The Most Visited Website

Websites Visited via Smartphone

Search engine websites 77%

Social Networking websites | 65%
Retail websites | 46%
Video sharing websites | 43%
General consumer websites | - 38%
Brand or manufacturer websites | 26%
Review websites, blogs or msg boards | 25%
Health information websites | 24%
Finance-related websites | 24%
Travel-related websites 23%
Coupon websites | 18%
Full-length TV programming websites | 17%
Magazine websites | 15%
Other websites | 14%

Source: The Mobile Movement Study, Google/lpsos OTX MediaCT , Apr 2011

th i N k mobi 'e Base: Smartphone Users 18+ (n=5,013)
Q: Which of the following types of websites do you visit on your smartphone?
with Gox \8|e Google Confidential and Proprietary




Smartphone Searchers Look For a Wide
Variety of Information

Types of Info Sought Using Search Engine (Via Smartphone)
51 0/ News | 5 -
T Diningrestaurantinformaton | 51
Navigatonal - | 5
Entertainment _ 49%
snopping |, < -
sports |, 0°:
Games and activities _ 37%
Food info (e.g. recipes) _ 36%
490/ Technology _ 32%
0 rrave | 31
Finance | 26
medical | 26

|
Business info, products or services _ 24%
Health & finess | 23°

Educational _ 22%

Source: The Mobile Movement Study, Google/lpsos OTX MediaCT , Apr 2011 Automotive _ 17%

Base: Smartphone Users Who Use Search (4902).
Q. Which of the following types of information do you look for using a search engine on Google Confidential and Proprietary 15
your smartphone?

31%

Travel

N\t

Entertainment

17%

Automotive




Consumers Seek Quick and Convenient
Information When Searching

Reasons For Searching On Smartphone

To getinformation when I'm on-the-go

To be able to search for information when I'm not
in front of a computer or other Internet-enabled
device

89%

urgency

It's good for when | need to search for something
as quickly as possible

It's more convenientto search on my smartphone

It's more private than my computer or other
Internet-enabled device

It costs less to search on smartphone than use
home computer or other Internet-enabled device

Other reason

P E Source: The Mobile Movement Study, Google/lpsos OTX MediaCT , Apr 2011
th | n k mobl' Base: Smartphone Users Who Use Search (4902).
Q. Why do you conduct searches on your smartphone (versus on your computer)?
with Gox \8|c Google Confidential and Proprietary 16
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“Smartphone users have
looked for local information

Source: The Mobile Movement Study, Google/lpsos OTX MediaCT , Apr 2011
Base: Smartphone Users (5013).

o

Q. How often do you look for information about business or services close to your location? Think about any information you
may access while you are in your home area, while traveling, etc.

Google Confidential and Proprietary 20



Local Information Seekers Are Ready To Buy

Actions Taken As a Result of a Looking for Local Information

7% 44%

Contacted a business Purchased

000

61% Call 59% Visit 22% Online 36% Store

Source: The Mobile Movement Study, Google/lpsos OTX MediaCT , Apr 2011
Base: Smartphone Users Who Access Local Content (4757).

: - Q. Which of the following actions have you taken after having looked up this type of information
“ | I I IO | e (business or services close to your location) on your smartphone?

Google Google Confidential and Proprietary 21




Smartphone Shoppers Purchase Via
Mobile Websites

through
O
7% website

Source: The Mobile Movement Study, Google/lpsos OTX MediaCT , Apr 2011
Base: Have Used Smartphone to Purchase (3731)

Q. As a result of using your smartphone while shopping,

have you ever purchased produclts or services...?

thinkmobile

6o :;k' nd Proprietary 30



Smartphone Shoppers Purchase Via Apps

Source: The Mobile Movement Study, Googleflpsos OTXIMediaCT , Al
Base: Have Used Smartphone to Purchase (3731)
Q. As a result of using your smartphone while shopping,
have you ever purchased products or services...? “

thinkmobile P
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Shoppers Spent Roughly $300 On Smartphone
Purchases in Past Year

Total Amount Spent On Smartphone O S e
Purchases (Past Year)
Median: , .
Entertainment items 48%
Wireless or cell phone

Office supplies, products
Source: The Mobile Movement Study, Google/ipsos OTX MediaCT , Apr 2011 Beauty and cosmetic 26%
Base: Purchased Products or Services on Smartphone in Past Year Through App or Website items
(1255).
Q. Which of the following purchases have you made on your smartphone in the past year?
Q. And, approximately, how much have you spent in total on these purchases you have made on
your smartphone in the past year? Jewe'ry or watches - 24%

*Note: Exicludes those who “Have not made a purchase in past year”.

thinkmobile

with Gox ‘8|€ Google Confidential and Proprietary 32
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v splognem koristna za uporabnik




QR koda?! grkoda.org

(PopL
brezp
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2. UPORARA (2)

el
i@,

aCel

k dodatna ugodnost
nudba dneva,
orosura, ..

lole potem ni najbolje - vodi na
Facebook stran za “namizne’ uporabnike


http://qrkoda.org
http://qrkoda.org

2. UPORARA (3)

Najbol) priporocljive informacije:

Telefonska stevilka
Geolokacija (Google Maps!)
Ponudba dneva

Rezervacie

Placilo




EKAKO DO MOBILNE S | RAES

Samo ena stran za mobilne uporabnike
Posebno spletisce

sto spletisce z "odzivno™ obliko



3. KAKO DO MOBILNE STRANI (2)

Dean —ollings

strani!
domena.com (.s1)
\




3. KAKO DO MORILNE STRANI (3)

/

domena.mobl
m.domena.com

razpoznava
naprave

domena.com/m



3. KAKO DO MOBILNE STRANI (4)

domena.com (.sI)

z ODZIVNO
obliko




EKAKO DO MOBILNE S | RAES

Samo ena stran za mobilne uporabnike
Posebno spletisce

sto spletisce z "odzivno™ obliko



Ce |ah|<o, naj uporabnik I 1! VIRGIN 3G 4:20 PM

i tipka (Zad) |
Ne pozabite na desni rob

(mapa - 90% Sirine)

ZDA| PAV ZIVO




DI ZIVINO SPLETINO MES e

'} spletinar.com & | (*§~ 1 ipsos smartphone research@ ) | @ ~ | [ & | [ SE@

E-posta Il Mobi Mesta [, Prezentacija v [, Zadnje novice v+ [ YouTube \\/ Wikipedia [ | News v [+ iPad Online Cou... :_: Odkrij geslo

M Posts N\ Comments

Spletinar.com

Spletinar, spletni seminar za napredne

SEARCH

Spremljaj objave

Spletinar.com-spletni seminarza napredne

Narocite se na vir RSS ali spremijajte objave v
druzabnih omrezjih.
SpletiSCe Spletinar.com je Se v delu.

- ra | You
Za zdaj sluZi kot arhiv izvedenih spletinarjev. ﬂ  Tebe

Za prezentacije, video marketing in vas spletinar kontaktirajte Sergeja Rinca po e-posti na spletinar@spletin.net.
Kategorije

Ni kategori

Spletinar.com

© 2012 Spletinar.com. Vse pravice zadrZane. spletin.net d.o.o.




ODZIVNO |
SPLETNO G

Spletinar.com- spletni seminar

MESTO (2) : Zanapredne

Spletis€e Spletinar.com je Se v delu.

Za zdaj sluZi kot arhiv izvedenih spletinarjev.

AVTOmatS|<a pl”l |agOd|te\/ ﬂa 15 Za prezentacije, video marketing in vas spletinar
A% | kontaktirajte Sergeja Rinca po e-posti na
OZJe Okno br§|<a|n||<a spletinar@spletin.net.
(v mobilniku)

Prednost: Spremljaj objave

Narocite se na vir RSS ali spremljajte objave v

druZzabnih omreZjih.

le eno spletno mesto (namizn
i o ' ' You
racunalniki + mobilnik) S L.
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MOBILNA SPLETNA MESTA -
ZAKAJ IN KAKO?

spletinar@spletin.net

- Zza dodatne informacije, izdelavo
in pomoc


mailto:spletinar@spletin.net
mailto:spletinar@spletin.net

Povezave, uporabliene v spletinarju

http://www.gstatic.com/ads/research/en/
BRI IheMobileMovement.pdf

http://www.springbox.com/mobilizer/ program za test prikaza na mobilniku

raziskava Google/IPSOS

https://addons.mozilla.org/en-US/firefox/
addon/user-agent-switcher/

dodatek za brskalnik Firefox

http://www.solostream.com/wordpress- “odzivna” predloga WordPress

themes/wp-clear/ (najboljSe so navadno placljive)

http://www.slideshare.net/marketingslo/iga-osterc-hardlab-kako-

podjetja-danes-uporabljajo-mobilni-splet-ter-aplikacije-in-kaj- vec slovenskih Sp|et|§é (Slil(@)

zamu|ajo->4-marketinki-fokus
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